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Encouraging tour industry has become one of the most important subjects that all the local governments across the country are expected

to achieve. Needless to say, there is no industry that can enjoy development without the aid of information technology represented by

internet. Tourism promotion is no exception.
how the internet is playing its role in terms of industry promotion.

Japan as they are considered to have influential power over the market.

their strategies does

[ looked into the possibility of better utilization of internet in tourism strategies of Hokkaido.
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In this report, [ went over the tourism strategies of Hokkaido's local government to find out
Then, [ tried to introduce the current situation of travel agencies in
As a conclusion, what the local government currently offers in

not fully cover the level and range of service/information that travel agencies require. Towards the end of the report,
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