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Recently, tourism has been expected to play a major role in Japanese economy. Japanese government undertakes “destination marketing

strategy” to enhance tourism; however, the strategy seems to be insufficient tourism because it merely focuses on destination itself rather

than tourists’ needs and wants. This essay therefore sets out to identify a nature of tourism and characteristics of tourists by verifying

travellers’ trends and behaviours. Equally, it is going to make sure that the concept of the service marketing, which is to create one’ s value

through activities, shall be applied to tourism strategy, instead of the destination marketing. Since most tourists are willing to have fun and

delight, we may say that the nature of tourism is activities to create tourists’ fun and delight, creating thelr values. Moreover, it is likely that

new characteristics of tourists are autonomous with loose organization. Hence, applying the concept of service marketing to tourism strategy

may have possibility to enhance tourism more effectively.
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